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What is a Medi-Spa?
The stresses of mod ern day life can be

less ened by set ting a time to re new, re vi tal -

ize and re store a body back into bal ance. 

That is why med i cal spas have be come so 

im por tant and prev a lent in the twenty-first

cen tury. A med i cal spa is a fa cil ity whose

med i cal pro gram is run un der the strict su -

per vi sion of a li censed healthcare pro fes -

sional, ac cord ing to The In ter na tional Med i -

cal Spa As so ci a tion. 

Med i cal Spas uti lize la sers and in tense

pulsed light tech nol ogy as well as med i cal

microdermabrasions, photofacials, Botox and 

Restylene in jec tions, med i cal peels and other 

med i cal beauty pro ce dures. You can get also

get tra di tional spa ser vices like fa cials, mas -

sages, and body treat ments. Reg u la tions vary 

from state to state. A doc tor gen er ally has to 

over see the pro ce dures per formed in a Med -

i cal Spa, but this does not mean he is al ways

on the pre mises.

As re ported by the Amer i can So ci ety of

Plas tic Sur geons in its an nual sta tis tics re -

port for 2006, new, more cost ef fec tive pro -

ce dures and tech nol o gies com bined with an

ag ing baby-boom er pop u la tion have in -

creased pub lic in ter est in less risky cos metic

pro ce dures. Since 2000, the over all num ber

of non-sur gi cal cos metic pro ce dures has

more than dou bled to nearly 8.5 mil lion pro -

ce dures per formed, with la ser hair re moval,

chem i cal peels, Botox, soft tis sue fill ers and

microdermabrasion top ping the list of most

pop u lar. 

Here are some pro files of med i cal spas to 

show the va ri ety and what they can be...

Calidora Skin Clinic 
Bellevue, Washington

Men and women of all ages want great

look ing skin and they’re will ing to go the ex -

tra mile to ob tain it as long as the pro gram

is tai lored to their needs and brings proven

re sults.

Calidora Skin Clinic of fers more ad vanced 

treat ments than tra di tional day spas do and

pro vides more per sonal ser vice than tra di -

tional phy si cians’ of fices. Its busi ness model

and suc cess is pois ing the com pany for na -

tion wide growth.

Calidora be gan its Wash ing ton pres ence

with the June open ing of its Belle vue clinic

fol lowed by a Se at tle lo ca tion at Uni ver sity

Vil lage in Oc to ber.

“We use ad vanced tech nol ogy to re move

the signs of age and sun dam age and im -

prove the over all tone, tex ture and sup ple -

ness of the skin in an in vit ing en vi ron ment

with med i cally-trained skin prac ti tio ners,”

ex claims Colette Courtion, pres i dent and

CEO. “The re sult is a sur pris ingly pleas ant

and in for ma tive ex pe ri ence for our cli ents.”

Courtion cre ated Calidora Skin Clinic out

of a per sonal pur suit for qual ity skin care.

Un able to find any spa, clinic or phy si cian

able to pro vide a com pre hen sive, sus tain able 

pro gram, she shifted her over ten years of

re tail, con sumer, and ven ture cap i tal in dus try 

ex pe ri ence to ward the de vel op ment of

Calidora. Her mar ket ing, fi nance, and new

prod uct/ busi ness de vel op ment his tory,

along with her ex pe ri ence head ing up value

and cus tomer loy alty pro grams, gave

Courtion the busi ness savvy to cre ate

Calidora. 

The con cept be hind Calidora is to de liver

a great cus tomer ex pe ri ence through sci en -

tif i cally proven, in no va tive skin care pro -

grams and prod ucts. Treat ments such as Pore 

RX Fa cials, peels, and microdermabrasion

and pro fes sional make-up are com ple mented 

by ad vanced treat ments such as in jec tions,

and la ser and light ther a pies. 

“I un der stand the needs of men and

women seek ing ways to solve skin is sues or

re tain the look and feel

of more youth ful skin,”

ex plains Courtion.

“Calidora is born out of

my own frus tra tion and

per sonal ex pe ri ence. It gave me

the first-hand knowl edge of what

peo ple need in per sonal skin care

pro grams.” 

The ex pe ri ence be gins with its ex clu sive

Calidora Skinplan Com plex ion Anal y sis. This

anal y sis pro vides a ho lis tic ap proach to skin

care by us ing so phis ti cated photo im ag ing

tech nol ogy to un der stand the com po si tion

of the skin. A team of skin ex perts ob jec -

tively an a lyze the in for ma tion to de velop

per son al ized in-clinic treat ment plans and

at-home prod uct reg i mens for their cli ents. 

A walk-through of the clinic il lus trates

what Calidora is not. Cus tom ers won’t en -

coun ter the over-the-top frills of heavy

aromatherapy can dles burn ing in the lobby

or gobs of pink. In stead, they are wel comed

by sooth ing ice blue and deep blue ac cents

con trasted on white walls, mod ern and min i -

mal ist lobby fur nish ings, cre at ing a de cid edly 

gen der neu tral feel through out. The sci -

ence-meets-cos metic bal ance car ries through 

in the in te rior, and it’s all by de sign, says

Courtion.

The com pany tal ent shines with top

notch med i cal and skin care prac ti tio ners,

such as re spected plas tic sur geon Dr. Rich ard 

Baxter lead ing as med i cal di rec tor, and Rene

Monero, di rec tor of aes thet ics who joined

the clinic af ter lead ing the aes thet ics pro -

gram for Gene Juarez Sa lons & Spas. 

Dr. Baxter is a board cer ti fied plas tic sur -

geon and a trained art ist who brings his

deep un der stand ing of aes thetic prin ci ples

to Calidora Skin Clinic and his plas tic sur gery 

prac tice. He over sees the med i cal staff, con -

duct ing on go ing train ing, set ting med i cal

pro to col, over see ing proper ad min is tra tion

of med i cal treat ments and con ducts pri vate

cli ent con sul ta tions. Treat ments such as

anti-ag ing der mal fill ers and in jec tions, from

Calidora Skin Clinic
has two lo ca tions in
Belle vue and Se at tle, 
Wash ing ton.
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Cosmodern/Cosmoplast, Hylaform, BOTOX 

to Restylane, fall un der his im me di ate

care. With this pro to col, the clinic ad heres 

to strict safety prac tices, far be yond what’s 

man dated of them by the state of Wash -

ing ton. With goals to ex pand na tion ally,

they sub scribe to the best, saf est pos si ble

busi ness model.

La Jolla Spa MD
La Jolla, California 

South ern Cal i for nia’s La Jolla Spa MD

was voted the “Top Med i cal Spa in Amer -

ica” in a re cent is sue of Amer i can Spa Mag a -

zine. “We are ab so lutely hon ored to ac cept 

this pres ti gious award

from Amer i can Spa

Mag a zine, a pub li ca -

tion well re spected by

spa and med i cal pro -

fes sion als,’” says

Dianne York-Goldman, the pres i dent and

CEO of La Jolla Spa MD. “Our land mark fa cil -

ity is home to cut ting edge tech nol ogy and

an ex ten sive re search de part ment. We in cor -

po rate sig na ture spa ther a pies with med i -

cally su per vised, cos metic en hance ment

treat ments to bring our pa tients and cli ents

the ul ti mate in re ju ve na tion.”

La Jolla Spa MD is a land mark med i cal spa 

where the ma jor cos metic break throughs of

sci ence and med i cine are com bined with art

and cre ativ ity to bring the ul ti mate in re ju ve -

na tion. Founded in 2002 by board cer ti fied

der ma tol o gist and cos metic sur geon, Dr.

Mitchel P. Goldman and Dianne

York-Goldman, La Jolla Spa MD has been rec -

og nized by Allergan (the mak ers of Botox),

Medicis (the mak ers of Restylane) and Cy no -

sure La sers as a “Cen ter of Ex cel lence.” La

Jolla Spa MD of fers cli ents a full range of cos -

metic and plas tic sur gery pro ce dures in its

AAAHC ac cred ited sur gery suites, as well as

cut ting-edge cos metic der ma tol ogy and spa

treat ments all un der one roof. 

Dr. Goldman is known for his pi o neer ing

re search of mul ti ple la ser tech niques, and for 

ad vanc ing the tech nique now widely used

for suc cess ful re sults in lipo suc tion pro ce -

dures. He is the cur rent As so ci ate Clin i cal

Pro fes sor of Der ma tol ogy/Med i cine for Uni -

ver sity of Cal i for nia, San Diego, and has writ -

ten 11 books, sev eral of which are con sid -

ered de fin i tive med i cal texts in their re spec -

tive fields. 

York-Goldman is the founder of “You

Glow Girl!” a teen age skin care com pany and 

has co-authored the pop u lar se ries “You

Glow Girl! The Ul ti mate Health and Skin Care 

Guide for Teens,” and “Beauty Ba sics for

Teens Jour nal,” with her hus band, Dr.

Goldman. Her most re cent book, “Fun in the

Sun Safely,” an il lus trated chil dren’s story,

was awarded the dis tin guished Gold Tri an gle 

Award from the Amer i can Acad emy of Der -

ma tol ogy. 

For more in for ma tion go to

www.spa-md.com or call 858-459-6868.

Murad Med i cal Spa
Los Angeles, California

Imag ine a place that pro motes beauty

from the in side out; where you can in dulge

in treat ments that re lax the mind and soothe 

the body. Tak ing his con cept of the skin as a

mir ror for the health of the body, Howard

Murad, M.D., cre ated an “in clu sive” ap proach 

to the spa ex pe ri -

ence where heal -

ing is com bined

with beauty. 

Since open ing

in 1996, the

Murad Med i cal

Spa, lo cated in

Los An geles, is

the cul mi na tion

of Dr. Murad’s be -

liefs that sci en tif i -

cally proven

skincare treat -

ments, com bined

with ther a peu tic

spa ser vices and

nu tri tional sup -

port pro vide the nec es sary el e ments for the

skin to re main healthy and beau ti ful. “I be -

lieve that skincare is healthcare, there fore

we fo cus on to tal health and wellness with

ser vices and prod ucts that nur ture, re store

and beau tify from the in side out,” ex plained

Dr. Murad, CEO and founder of Murad Inc. 

The Murad Med i cal Spa of fers ser vices to

re ju ve nate the weary ur ban dweller. Unique

treat ments de vel oped by Dr. Murad of fer sig -

nif i cant re sults for skin plagued by en vi ron -

men tal stress, acne, pig men ta tion and ag ing. 

The menu of ther a pies in cludes skin care,

mas sage ther apy, nu tri tion, scalp and hair

treat ments, nail care, and wax ing. But it is

the Sig na ture Treat ments, each us ing ad -

vanced, pat ented pro fes sional treat ments

and tech niques de vel oped by Dr. Murad that

keep the cli ents com ing back. 

En ter ing the spa is like tak ing a mini va -

ca tion from the rest of the world with a lush

gar den lo cated out side the open, airy lobby.

The se rene theme con tin ues through out as

can dles cast a sub tle glow and ex ude a calm -

ing scent as mu sic softly plays in the back -

ground. Guests are es corted to the chang ing

area where a locker holds their per sonal itin -

er ary, along with their robe and a health bar.

A help ful guide in each locker as sists new

spa goers on “how to re ceive a mas sage.” 

The body ther apy area fea tures four pri -

vate mas sage rooms, a wet room with a

Vichy shower, a lux u ri ous new Jap a nese bath 

tub and a peace ful re lax ing area. The eight

skin care rooms are sound proof, with state

of the art equip ment and med i cally based

san i ta tion tech niques. “As a med i cal pro fes -

sional, I know the im por tance of pro vid ing a

clean and com fort able en vi ron ment for each

guest,” em pha sized Dr. Murad. “I work di -

rectly with each em ployee of the spa, as they 

make the rounds with me see ing pa tients in

my med i cal prac tice, it is this type of train ing 

that makes our ther a pists pro fes sional and

com pas sion ate.”

For  in for ma tion call 1-800-33-MURAD or

visit www.murad.com/spa.

La Jolla Spa MD is lo cated in
the heart of the beau ti ful vil -
lage of La Jolla, Cal i for nia.

Un der the di rec tion of Howard
Murad, M.D. Murad Med i cal Spa is lo -
cated in El Segundo, Cal i for nia.


